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Tasarim aski

Hayallerini estetik zevkleriyle
birlestirerek, ilham perilerinin izinde
yaraticiliklarint konusturduklarn farkli
tasarimlara imza atan bes sanatcinin
unyasina konuk olduk. Mehtap Obuz,

Emel Kurhan, Murat Tamguc, Umit

Benan ve Bora Aksu ile tasarim . Affe(]tion fOI' d881g:n

hikayelerinin yani sira projelerini,

Turkiye'de tasarimin bugununu ve We were hosted by five arti
gﬂlﬁ{:f}gml ROHU?EU-{, undersigned a variety of designs by
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ehtap Obuz’la anlamli duygularin izinde
Dogada ve dogayla uyumlu sehirlerde mutlu

olan, insanlarin yaratici zihinlerindeki dinyay
paylasmayi tercih eden, sanatsiz ve Kitapsiz
gsayamayan DbDir1 olarak tamimliyor kendini Demirden
kSlQr' Tasarim ek Dinin tasarimcis ve tasanm direkloru
leh!ap Obuz . Demirden Des gn in yaratti§i bir marka olan
o' nun tasarim, uretim, tanitim ve satis koordinasyonunu
gpan Ubuz, yaratici fikirlerini su siralar ekibinin ylrittigo
ale Madazalan ve Karel reklam kampanyasi projelerine
gsiek vererek hayata geciriyor. Aklinda biriktirdigi imge-
den ilham alarak ve anlami yaraticilikla bulmaya kon-
anire olarak meydana getirdidi tasarimlarindan en cok,
Indecape 1simli servis tabagim  sevdigini  anlatiyor:
gayalimde bir gin mermerden heykel yapmak vard.
indilik bu hayali kucuk boyutta uyguladim ve zorlamas:z,
inki kendiliginden asinmis gibi bir tabak tasarladim. Gri-
Iaz karigimi olan Marmara mermerini, alcakgonulli
rusy icin tercih ettim,” Mehtap Obuz izlenebilen paylasi

ilen ve zevk alinabilen, aslinda entelektiiel bir durum
an tasarimin, Ulkemizde statu belirleme nesnesi konu

unda gordlmesini yadun qiyor. Japonya dak) anlamli, este

LWe hayatin icerisinde bir deger olarak algilanan tasarim
ayisindan cok etkilendidini séyleyen Obuz, bu anlayisin

irkiye de de kabul gormesini umut ediyor

n pursuit of meaningful feelings with Mehtap Obuz
Mehtap Obuz, designer and design director of
Demirden Design team, defines herself “someone,
who feels happy in the nature and nature compatible
cities, prefers to share the world in the creative minds of
people, and who cannot live without art and books. Assuming
the design, production, promotion, and sales coordination
of ilio, a brandname created by Demirden Design, Mehtap
Obuz implements her creative ideas by supporting the
advertising campaigns for Kale Shops and Karel, currently
conducted by her team. She says among her designs cre-
ated as inspired from the images accumulated in her mind
and based on concentration on finding the meaning via cre-
ativity, the service plate called the landscape is her favorite:
‘| always imagined to make a marble statue some day. For
now | applied this dream in a small scale and designed a
plate that seems to have been worn out as if spontaneously
without any coercion. | preferred the gray-white composi-
tion of the Marmara marble for its modest look.” Mehtap
Obuz finds it strange that design is seen as a status setter
object, which actually is an intellectual condition that can
be followed, shared, and enjoyed. Underlining her deep
impression of design understanding in Japan, which is per-
ceived as a meaningful and aesthetic value within life, she
hopes the same understanding is also adopted in Turkey.



BURBERRY,
1.080 TL

MASSIMO DUTTI MASSIMO DUTTI
Heritage, 79 TL Heritage, 695 TL

ilic BOOKMWAVE by Mehtap
Obuz, 1.390 TL+KDV '

Un the tracks of nature
Colour of the earth dominates the
new season s shopping trends...
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KENNETH COLE

LOUIS VUITTON,
5.600 TL

REUGE ARTEMIS @ Damas,
55.153 USD




